Lesson Plans MCD 2008

Lecturer’'s Name

Activity Title

Theoretical Contents

Duration

Do you know how
to say “hello”?

Agnes Dus,
Corzl:g: dl;’;':set{,- sity Iljterf:ultural first -
Hungary aid kit f(_)r getting in
touch with
foreigners
Dainora
Maumeviciené Communication
Kaunas University of | Models
Technology,
Lithuania

1) Introduction to the importance of getting first
impressions right when meeting a person:
- Greeting
- Gestures
- Introducing ourselves or a third person
- Conversation starters and taboo topics

3) Evaluation of the experiences gained by the game,
and brainstorming on other such experiences we have
had in our lives.

(examples include non-present countries)

5) Intercultural dating - evaluation of the
questionnaire and sharing our thoughts.
Emphases on cultural differences and
misunderstandings

6) Conclusion

A brief introduction of main types of communication
models that are used while communicating, seeking
to understand how this impacts intercultural
communication. Students will be introduced to the
idea of main factors that influence intercultural
communication and will try to analyze the examples
presented.

5 min

15 min

10 min

5 min

30-45
min




Dr. Marlén Izquierdo,

Universidad
Cantabria,
Spain
Cultural Clashes:
what we can learn
from them
Reka Jablonkai,
Corvinus University Perception in
of Budapest, Communication
Hungary

Introduction to the activity. Key ideas about what
culture is. Some comments related to the various
exercises to be done.

Starting with a brief theoretical introduction on what
factors influence our perception of other people and

situations, how this perception leads to evaluation of
others and how difficult it is to view the world around
us from multiple perspectives. The concept of critical
incidents will also be explained with a few examples.

10 min

30 min




Dr. Scott
De Francesco,
University of
Worcester,
United Kingdom

Global Advertising:
A Case for Cultural
Diversity

Dr. Dorothy
Ai-wan Yen,

A brief theoretical (with applicable examples)
discussion of advertising and marketing in the global
context. Students will be asked to think about the
strategies employed when marketing a product, brand
or idea to diverse cultural audiences.

A brief theoretical introduction about relationships
(guanxi) in the Chinese cultural context. The notion
and the significance of guanxi will be explained and

20 min

. . . . discussed. Also some practical advice will be given on | 15 to 20
University of Rel_atlonshlps in the the approaches that can be used to establish better min
Worcester, Chinese Context lationshi ith Chi busi -
United Kingdom re atlt_nns ips with Chinese usiness partners (i.e.
suppliers, buyers, employees, clients & agents).
Thomas Berger, . Introduction to the concept of “Intercultural
Inter Research e. V. IntercultqraI_Alms Competence”. Discussion of potential attainment .
and Objectives - 15 min
Fulda, levels of intercultural competence and how to develop
Germany intercultural competence.




Arnold Schenk,
Fachhochschule
Koblenz/ Inter
Research e.V. Fulda,
Germany

Intercultural Photo
Stories

On the basis of the concept of photo stories, students will
create intercultural awareness from different points of
view by identifying common and specific stereotypes,
customs and misunderstandings.

15 min




